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TARGET AUDIENGES

Families with children

Individuals concerned about their environmental impact

Culturally diverse audiences

Individuals concerned with healthy eating and lifestyle

SNAP recipients




ADVERTISING
PLATFORMS




ADVERTISING OVERVIEW

DIGITAL PLATFORMS:

- SMILE POLITELY

- YOUTUBE ADS

- CHAMBANAMON.COM
« CRESCENT MEDIA

SOCIAL MEDIA

- FACEBOOK
- WECHAT (CRESCENT MEDIA)

PRINT

- MTD BUS ADS
- NEWS GAZETTE




PLATFORM #1: SMILE
POLITELY

*! Hole - Doll Parts (Official Vid X " Market IN the Square — Urb: X
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Contact

Smile Politely s mw omime wee omor snos ILLINOIS Static and Animated GIF, image

University Library Contribute

and text.
FOOD

‘ciiK'«Jv!‘W Looking for a great place to dine? Interested in where to D e S C ri Pti O n Of Ad °
.

find the best cockiails? Want to know the latest news on
restaurant and bar openings? Our Food & Drink Section
should always be your first place to look.

Browse Food & Drink Categories MUItiPIe fOI"mat Sidebar and

@) oowwtown champaiens (&) bannel" adS fOI" deSktOP and

ORIGINAL COFFEEHOUSE

cafe kopi ® mobile. Access to SPLOG.

Featured Articles

Target:Young professionals,

people interested in local

ET WATCH / THE BRUNCH HUNT 7 FEATURED ARTICLE ¢ F SHARE

Breakfast options galore at Urbana’s Market at the e e e
Champaign-Urbana
Square -

June 26 ! ashmi Tenneti

events and news.

Timeline: Now - November

| love breakfa: cially when there are plenty of options to choose from. Coupling that with a nice s

local businesses and small farms, the Urban: t at the Square every Saturday ki

true. | love enjoying the free yoga at the parks in Urbana and hopping over to the Farmer rket for some breakfast after.
When | got the idea fo review to the breakfast options at the Market, | rallied all my breakfast loving friends, and we brought

in our own silverware, reusable water bottles and Py or lefiovers and turned up at the market at 9:: = | B u d et. $ 3 75 0 00
get: :




PLATFORM #3:
YOUTUBE ADS

e

¢ @ @ & htp youtube.com e w N @ = Ad Type:
£* Most Visited @ Getting Started @ 55_Enterprise Directpdf %8 managemymarket.co.. [#] City of Urbana  [f7 (50) Urbana's Market a.. W Smile Politely — Cha.. # What's Fresh - Octobe... [ Market Hourly Count .. »
= BVoulube . . .
Skip-able video ad, video and
#  Home
Iy Trending L Y(]UTllhEW text
B S Get 2 free* weeks of live TV across 70+
top channels of sports, news, and shows >
B N Description of Ad:
£ History
©  Watch later . . .
- i Video featuring sight and sounds

SUBSCRIPTIONS

of the Market, text overlay of
O Popular on YouTube
Q@ wusc
© spors

O Gaming 2 . : = . -
Mix - Meghan Trainor - Me Too My Mix A\ Fatboy Slim - Praise You -
(Official Music Video) Billie Eilish and more Christopher Walken
MORE FROM YOUTUBE Meghan Trainor, Ariana Grande, Nicki Km Music
Minaj, and more 734K views * 2 years ago

time and place info in the first 10

seconds of ad.

@  YouTube Premium

Target: Foodies, Cooking
| HH  Movies & Shows

Enthusiast, Green Living

P  Gaming

(te)) Live E h o

2. Fashion nt u S I aSt

w
Mix - Big Data - "Dangerous (feat. Mix - She Wants Revenge - Tear You e Bad Romance - Vintage Creating Prints on Polymer

£ sattings Joywave)" [Official Music Video] Apart (Official Video) 1920's Gatsby Style Lady ¥ clay Easy and Fun! . . R .
Joywave, Big Data, Arctic Monkeys, Nine Inch Nails, She Wants Revenge, PostmodernJukebox @ p °

M Report histor .

B 4 and more Q Lazzarus, and more 31M views - 4 years ago

0 Help

n Send feedback

budget, start mid season.

Latest YouTube posts

Budget: $2000.00 ($10/day min)




PLATFORM #2:
FACEBOOK

Ad Type:

@ banamarket wee * v In@D =

c @ @ & https facebook.com/urba

£F Most Visited @ Getting Started @ 55_Enterprise Directpdf %8 managemymarket.co.. [3 City of Urbana [ (50) Urbana's Marketa.. W Smile Politely — Cha.. ¥ What's Fresh - Octobe... Market Hourly Count ... »
~
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Description of Ad:

Images from the Market,

Urbana's Market at

special events/programming at

the Square

. e the Market. Live video on

About il Liked v X\ Following v share | e

cun ———T—v— Market day. Paid boost of FB

Chambanamoms What's going
Fhotay on in Champaign-Urbana &
Community Group

posts one to two times per

Videos Create Post
Reviews ,-N*m Join I
Community Ry Group Fitness at the Y Wee ('
m ﬁ‘l (Stephens Family YMCA)
A
Promote A pnatorvideo @ Check in =) Feeling/Activity Ay —_

Visit Ad Center

Target: Current fans, the

2 Scheduled Posts

A
0 Videos Added This Week You Can Crosspost ittt Second Wind Running Club
See videos
Join

Champaign - Urbana Theatre
@) QV‘ Resource (CUTR)

Boost an Instagram Post Reach People Nearby Join
e Setyour location and reach customers
in your area

curious, and info seekers.
Boosted ads can be targeted.

Timeline: May 2 — October 31

4.7 out of 5 - Based on the opinion of 260

@ Bty Rindal Chat Tyl
—— e Budget: $500.00
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chambanamoms.com
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C\'\ambanamOmS.com z L WL T
Specialty Care Close to Home.
Click for more details. (i B
I
GUIDE TO C-U THINGS TO DO IN CU [ EVENT CALENDAR ] EAT + DRINK CELEBRATE LOCAL INFORMATION BLOG

50+ THINGS TO DO

Sy J
OVER SPRING BREAK

IN CHAMPAIGN-URBANA

PRESENTED BY UPPER LIM| TQV 3‘ ah
“ -+ 'll; ;‘ - ’)"‘b vl
50+ Things To Do Over Spring Break in
Champaign-Urbana

Qur ideas for Spring Break family fun in and around
the Champaign-Urbana area. Good news: much of
itis FREE! Presented by Upper Limits

A“IJ' i
2 .9
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PRESCHOOLS IN
b

57, CHAMPAIGN-URBANA |
| P SENTED BY LODCIC KIDS CAMP .
- —
- L

Preschools In and Around Champaign-
Urbana

=

_:" -Su mmer Camps
/., in Champaign-Urbana
presented by Ludgm Kids :ar—m

Champaign-Urbana Summer Camps Your
Kids Will Love

If you are looking for quality experiences for your
child this summer, you've come to the right place.
Registration for summer camps is now up and
running

PRIVATE SCHOOLS

IN CHAMPAIGN
| GEI

Private Schools in Champaign-Urbana

Tha Chamnainn. Irhans Private Schanle miide

CHAMBANAMOMS.COM IS THE TOP
ONLINE RESOURCE FOR FAMILIES IN THE
CHAMPAIGN-URBANA AREA.

LEARN MORE | ADVERTISE

INFI]RMATIIIII NIGHT
Entering grades 6-8

COUNTRYSIOE THURSDAY
SCHOOL (T MARCH 5, 7 pm

Register Now for Summer Camps!

Get Closer to Nature
ccfpd.org
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PLATFORM #4:

CHAMBANAMOMS.COM

Ad Type:

Farmers Market Guide

Sponsorship, Market visits.
Description of Ad:

Banner/sidebar ad, Market

visits, calendar listing,

promotion of SNAP program.

Target: Families with younger

children.

Timeline: May through
September

Budget: $3200.00




PLATFORM #5:

# Hole - Doll Parts (Official Vic C He M E D I B
c @ L@
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campus town video displays.

MEDIAC

Video, Wechat feature, Ads on
A DIGITAL ADVERTISING NETWORK ‘ DeSCl'iPtion of Ad:

Video and blog content will be

Target: Chinese students and
families living in the area and

|
! generated by Crescent.
abroad.

Timeline: May through October

Budget: $1200.00




PLATFORM #6:
MTD INTERIOR BUS

SIGNS
Ad Type:

Print
Description of Ad:

Promotion of SNAP program.
Ads run for 3 months on 20
busses.

Target: People aged 25-54
with an ecological
conscience.

Timeline: 3 months starting
June

Budget: $1850.00



DAY OF
PROMOTIONAL
EFFORTS

CURRENT AND ON GOING




ACTIVATION AND PROMOTIONAL
OVERVIEW

ON GOING DAY OF

ART AT THE MARKET
« SPROUTS

- READ AT THE MARKET
- CHEF DEMOS

SOCIAL MEDIA

- FACEBOOK
- MARKET MAIL
* INSTAGRAM




ART AT THE
MARKET

Description:

Music/performance and art

making activities

Frequency/Timeline: Once
per month, 2nd Saturday, 6

months

Budget/Cost: $2400
($400per)



SPROUTS

Description: Farm linkage
nutrition program, for kids
ages 5 -8

Frequency/Timeline: Once
per month, 3rd Saturday, 6
months

Budget/Cost: $2400
($400per)



READ AT THE
MARKET

Description: Urbana Free
Library provides books,
reading, and info about UFL

programs and events.

Frequency/Timeline: Once

per month, 3rd Saturday, 6

months

Budget/Cost: $Free




CHEF DEMOS

Description: Local chefs
cook featuring ingredients
from the Market.

Frequency/Timeline: Once
monthly, |st Saturday,
except May

Budget/Cost: $500 ($100
per)
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4.7 out of 5 - Based on the opinion of 260

@ Betty Rindal Chat [ - 3

FACEBOOK

Description:

Day of and weekly post
featuring vendors, products,
and upcoming events at the
Market. Image, text and
videos.

Frequency/Timeline: 5 post
per week, 2 to 3 post day of

Budget/Cost: $0 with
occasional boosting of post

(see above).




September 14 Market Malil

Gampaign Preview

HTML Source

Plain-Text Email Details

THIS WEEK AT THE MARKET

Come to the Market, it's going to be a nice day!
We're here from 7am - Noon until the end October!

2
Q
m

Q
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[

Weekly email describing
upcoming programming,
vendor specials, items

newly in season. Text and

images

Once
per week, May - October

Budget/Cost: $0



PROMOTIONAL
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ED PROMOTIONAL

DAY OF

MARKET TOURS

VIDEO

* VENDOR PROFILES
MARKET COOKING STORIES

PRINT

MARKET POSTER
CAMPUS FLYERS
* YARD SIGNS




ACTION #1:
MARKET TOURS

Description: Short tour of
the Market with stops at 2-
3 growers and 2 crafts with
short intro from vendor

and Q and A session.

Frequency/Timeline: Twice
monthly, about half an hour,
early in Market.

Budget/Cost: $0



ACTION #2: MARKET
TOUR VIDEO/BEHIND
THE SCENES WITH

FEATURED VENDORS

Description:

Condensed version of tour
with some on farm footage of

vendors.

Frequency/Timeline: 2 per

month, May — September.

Budget/Cost: TBD



ACTION #3:
FOOD/STORIES FROM
THE MARKET

Description:

Cooking videos with a more
personal narrative. Featuring
international and ethnic
recipes presented by patrons
of the Market.

Frequency/Timeline: Need
to do a test run and see

how things work.

Budget/Cost:



ACTION #4: PSA’S
FOR SNAP
PROGRAM ON
LOCAL RADIO

Description:

Short radio spot describing

details of the SNAP program at
UMATS —-WPGU, WPCD, and
WRFU

Frequency/Timeline: TBD

Budget/Cost: $0




ACTION #5:
MARKET POSTER

Description:

| Ix17 print poster
Goal:

Local promotion of the
Market at downtown
Urbana and other area
businesses and locations.

Frequency/Timeline: April

H}T\E‘aﬁg 22 need design, printer
" “a - SE
L JUNE 2 S - 7300 it ot
poL = et Budget/Cost: $250
'/o e \:nﬂﬂ ;bsv;mL\ES » FARMS :
=

¢ istory 81
Museum o
operty of



ACTION #6: FLYERS
FOR MARKET ON
CAMPUS

Description:

8.5x 1 Iflyer or version of
poster printed in house on

white or colored stock.

Frequency/Timeline:
Distribute on campus 2 to 3
times (late April, Mid- late
June, mid August)

Budget/Cost: $75




~ . www.ShayMarket.com

ACTION #7: LAWN
SIGNS FOR VENDORS

Description:

|8 x 24 lawn sign promoting
the Market to maintain and

heighten local awareness of
Market.

Frequency/Timeline: Need
design

Budget/Cost: $100 -10 sign

minimum.



BUDGET
BREAKDOWN




UMATS Advertising/Promotions Budget

Design Services

YouTube Ads $750.00
$2,000.00 4%
Chef Demos 10%

$500.00
3%

Smile Politely
$3,750.00
20%

Art at the Market
$2,800.00
15%

Chambanamoms.com
$3,200.00
17%

Sprouts
$2,400.00
13%

Crescent
$1,200
6% Facebook Ad Boosts MTD

$500 $1,850.00

2% 10%

$19,274 remaining in FY 19/20
budget.

$18,950 for proposed actions.
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