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1. Surveys
2. Focus Groups
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Q8: “What is your age?” – single answer
Answered 1,435  | Skipped 181



Q1: “How often do you visit Lincoln Square?” – single answer
Answered 1,570 | Skipped 47



Q2: “How do you get to Lincoln Square?” – multiple answer
Answered 1,570 | Skipped 47

= uses travel mode = does not use travel mode

Sometimes 
Drive

Sometimes 
Bike

Sometimes 
Walk

Sometimes 
Ride Bus

Always Drive



Market At The Square Grocery Shopping Other Shopping Pass-through Fitness

Q3: “Why do you go to Lincoln Square?” – multiple answer
Answered 1,468 | Skipped 149
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Business Market at the Space Location Event Spaces Fitness

Q4: “What is the best thing about the Lincoln Square site today?” – open response
Answered 1,359 | Skipped 258



Market at the
Square

Food Green Space Performance
Space

Shopping Food Trucks Recreation Artistic Spaces

Q5: “What are some things you would like to have at the Lincoln Square site?” – multiple answer
Answered 1,499 | Skipped: 118



Business Entertainment Housing Parks Green Space Child Care and
Entertainment

Gathering Space

Q6: “What is the single biggest change you’d like to see at the Lincoln Square site?” – open response
Answered 1,324 | Skipped 293



1. Surveys
2. Focus Groups

A Great Place
Word Cloud
Mapping Exercise
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Amsterdam, The Netherlands

Small public spaces

Bike-friendly

Walkable

Presenter
Presentation Notes
the 13 focus groups generated 141 votes for great places
Top vote-getters:
Millennium Park, Chicago (6 votes)
Madison, WI (3 votes)
The Quad, UIUC, Urbana (3 votes)
Grant Park, Chicago
Favorite aspects:
Outdoor vs. indoor (113-28)
Dense vs. open (108-33)
Domestic vs. international (128-13)



Berlin, Germany

Open gathering space

Visible landmarks



Atrium, Mayo Clinic, Rochester, MN

Natural light

Ample seating



Pearl Street, Boulder, CO

Playground
Unique shops and restaurants



Ojai, CA

Comfortable and enclosed

Shaded seating



Chicago, IL

Vibrant

Entertaining



Urbana, IL

Lively

Public Space
Gathering Space
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Feelings





Things to Do
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Public Arts Commission



North↓

Historic Preservation Commission



Business-Development



Urbana Park District



Public Meeting



What’s In Your Square 
Overall Map Analysis 

Ur
ba

na
Ch

ar
ac

te
r





Presenter
Presentation Notes
44 outreach events: either individual SURVEY EVENTS (31) or FOCUS GROUPS (13).
Talk about how written and online SURVEYS relate to the FOCUS GROUPS: same questions/issues different engagement methods


	Slide Number 1
	Slide Number 2
	1. Surveys�2. Focus Groups
	Age
	Visit Frequency
	Travel mode
	Reasons for visiting
	Favorite aspects
	Future desires
	Most-desired change
	1. Surveys�2. Focus Groups�	A Great Place�	Word Cloud�	Mapping Exercise
	Amsterdam, The Netherlands
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	1. Surveys�2. Focus Groups�	A Great Place�	Word Cloud�	Mapping Exercise
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	1. Surveys�2. Focus Groups�	A Great Place�	Word Cloud�	Mapping Exercise
	Public Arts Commission
	Slide Number 26
	Business-Development
	Urbana Park District
	Public Meeting
	Slide Number 30
	Slide Number 31
	Slide Number 32

