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Q8: “What is your age?” - single answer
Answered 1,435 | Skipped 181



Visit Frequency.

Nevels Daily

Yearly 5% [
7%

Several TinmEs
Per Weelk
ILS3%

Weeldy
247

Monthly
18%

Q1: “How often do you visit Lincoln Square?” - single answer
Answered 1,570 | Skipped 47



Travel mode

Always Drive

Sometimes
Drive

Sometimes
Walk

Sometimes
Bike

Sometimes
Ride Bus

= uses travel mode = does not use travel mode
Q2: “How do you get to Lincoln Square?” - multiple answer

Answered 1,570 | Skipped 47



Reasons for visiting

780
447
335
‘liiill

1064




Favorite aspects

524
427
387
199




Futuire desires

1138
1061
863 846
“‘i “‘i “‘i IIII




Most-desired change

310
246
204
191
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Presentation Notes
the 13 focus groups generated 141 votes for great places
Top vote-getters:
Millennium Park, Chicago (6 votes)
Madison, WI (3 votes)
The Quad, UIUC, Urbana (3 votes)
Grant Park, Chicago
Favorite aspects:
Outdoor vs. indoor (113-28)
Dense vs. open (108-33)
Domestic vs. international (128-13)
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Pearl Street, Boulder, CO
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Feelings
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Things to Do
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