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AAnswer Options Never  
3 or 

fewer 
t imes 

Weekly  
A few 

t imes per 
week 

Daily Response 
Count  

Downtown Urbana 80 253 117 39 6 495 

CampusTown 197 219 45 22 8 491 

Downtown Champaign 135 267 65 20 3 490 

MarketPlace Malls 378 104 4 3 0 489 

North Cunningham Avenue 294 164 25 8 1 492 

Windsor and Duncan 332 142 10 3 0 487 

North Prospect Avenue 260 192 31 4 1 488 

Philo Road/The Pines 275 177 31 10 1 494 

University Avenue 282 182 23 3 0 490 

Area near Krannert Center 283 169 29 9 2 492 

South Neil Street/Savoy 281 175 17 5 0 478 

Other (please specify) 24 

answered question  501  
skipped question  1  
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AAnswer Options  Never 
3 or fewer 

t imes Weekly 
A few t imes 

per week  Daily 
Response 

Count 

Downtown Urbana 121 178 108 74 10 491 

CampusTown 307 140 28 12 2 489 

Downtown Champaign 244 200 34 6 4 488 

MarketPlace Malls 160 302 24 4 1 491 

North Cunningham Avenue 334 131 16 4 1 486 

Old Farm (Kirby and Mattis) 361 116 10 3 0 490 

Philo Road/The Pines 276 122 57 31 7 493 

North Prospect Avenue 86 307 81 15 0 489 

South Neil Street/Savoy 274 169 35 5 1 484 

Area near Krannert Center 376 96 7 2 2 483 

City at the Crossing, Champaign 409 63 6 5 1 484 

Wal-Mart/High Cross (130) 259 151 47 23 1 481 

Other (please specify) 26 

answered question  500  

skipped question  2  
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AAnswer Options  Never 
A few 

t imes each 
year 

Monthly  Weekly  
A few 

t imes each 
week 

Daily 
Response 

Count 

Quickly enter a store, make a purchase, and end 
your shopping trip 123 162 68 80 42 6 481 

Visit multiple businesses with a plan to purchase 
specific items as quickly as possible 192 154 60 40 27 4 477 

Leisurely shop and dine for less than 2 hours 171 170 95 36 7 1 480 

Leisurely shop and dine for more than 2 hours 278 128 46 15 3 0 470 
Visit downtown with guests from another 
community 176 250 42 11 2 0 481 

answered question  491  

skipped question  11  
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AAnswer Options  
I  would spend a lot 

more 
I would spend a l i t t le 

more 
No change  I  do not know  Response Count  

Specialty Prepared Foods 88 201 158 21 468 
Organic Green Grocer 97 133 235 14 479 
Art Gallery 20 107 322 19 468 
Home Accessories 71 212 174 22 479 
Furniture 35 152 265 25 477 
Shoes 45 178 238 16 477 
Pharmacy 52 141 266 16 475 
Fine Jewelry 13 63 374 17 467 
Women's Apparel 66 188 214 13 481 
Men's Apparel 41 188 230 19 478 
Children's Apparel 30 76 343 17 466 
Health Food 58 116 283 16 473 
Pet Supplies 49 135 279 12 475 
Art/Craft Supplies 65 139 245 18 467 
Greeting Cards/Gifts 37 157 265 13 472 
Hardware 86 200 182 16 484 
Make-up/Cosmetics 25 79 346 18 468 
Books 141 190 134 14 479 
Gardening Supplies 69 180 212 9 470 
Florist 16 94 338 17 465 
Sporting Goods 37 147 274 12 470 
Fine Wine & Spirits 75 162 221 15 473 
Movies/Entertainment 174 207 92 12 485 
Auto Parts/Service 12 70 368 19 469 
Other (please specify) 69 

answered question  495  
skipped question  7  
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AAnswer Options  Response 
Percent 

Response 
Count 

Less than $25 17.9% 85 

$25 to $49.99 31.9% 151 

$50 to $74.99 24.9% 118 

$75 to $99.99 12.2% 58 

$100 to $199.99 11.0% 52 

Over $200 2.1% 10 

answered question  474  
skipped question  28  
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AAnswer Options  
I  would spend 

a lot more 
I would spend 
a l i t t le more  No change  I  do not know  

Response 
Count 

White table cloth restaurant (Leisurely dining, gourmet food, 
prices matching full service level) 

54 204 190 20 468 

Casual dining (Family oriented menu with full service) 110 232 111 15 468 
Bar or Club (Limited food options with a focus on entertainment 
or sports) 55 122 272 14 463 

Counter service restaurant (Order at counter and employee 
brings food to the table or for carryout) 69 185 194 16 464 

Quick service restaurant (Order and receive food at counter, 
drive thru service) 37 133 273 17 460 

answered question  473  
skipped question  29  
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AAnswer Options  Excellent  Above 
Average  

Average  Below 
Average  

Awful I  Don't 
Know 

Response 
Count 

Attractiveness 50 180 184 40 4 3 461 

Cleanliness of streets and sidewalks 66 233 151 9 2 5 466 

Merchandise displays 24 83 222 82 14 35 460 

Special events 62 173 155 37 5 30 462 

Quality of goods available 37 145 164 82 15 22 465 

Variety of goods available 5 39 107 221 78 14 464 

Parking convenience 64 146 174 49 12 19 464 

Traffic flow 29 86 259 55 16 15 460 

General safety 123 187 131 7 2 16 466 

Bicycle access 48 138 135 44 10 85 460 

Pedestrian safety 68 157 199 26 3 10 463 

Store hours 16 41 241 98 26 42 464 

Farmers Market 315 104 32 1 1 15 468 

answered question  469  
skipped question  33  
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AAnswer Options  Response 
Percent 

Response 
Count 

Daytime (10AM - 5PM) 45.3% 213 

Early Evening (5PM - 7PM) 74.0% 348 

Late Evening (After 7PM) 45.7% 215 

Saturday 86.0% 404 

Sunday 70.4% 331 

answered question  470  
skipped question  32  
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AAnswer Options  Response Percent  Response Count 

I do not live in Urbana 25.6% 121 

Less than 1 year 2.3% 11 

1 to 5 years 16.3% 77 

5 to 10 years 9.1% 43 

10 or more years 46.6% 220 

answered question  472  

skipped question  30  





AAnswer Options  
Response 

Percent 
Response 

Count 

Never 45.4% 193 
Less than 20% of my work week 28.5% 121 
Between 20% and 50% of my work week 12.0% 51 
Over 50% of my work week 5.9% 25 
I have a home based business 8.2% 35 

answered question  425  
skipped question  77  



AAnswer Options
RResponse 

PPercent 
Response 

Count 
I live alone 15.5% 73 
I am a student at the University of Illinois 7.0% 33 
We are the type of two person family commonly called "Empty 
Nester" 19.3% 91 

We are the type of two person family commonly called "DINKS" 
(Double Income No Kids) 12.5% 59 

We are a household composed of two or more adults 12.1% 57
We are a family with pre-school or school aged children living in the 
home 28.5% 134 

Other 5.1% 24 
answered question  471  

skipped question  31  



AAnswer Options  
Response 

Percent Response Count  

I walk 14.0% 66 
I bicycle 12.3% 58 
I take public transit 2.1% 10 
I drive in 5 minutes or less 41.4% 195 
I drive but it takes more than 5-minutes 30.1% 142 

answered question  471  
skipped question  31  



AAnswer Options  Response 
Percent Response Count  

Under 20 0.2% 1 

20 to 24 6.2% 29 

25 to 34 20.5% 96 

35 to 44 20.5% 96 

45 to 54 22.0% 103 

55 to 64 21.7% 102 

65 to 74 5.3% 25 

75 or older 3.6% 17 

answered question  469  
skipped question  33  

20.5% 

20.5% 

22.0% 
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Timpone Site - Concept 1

Land Use Table
Square Feet

Parking 
Provided Ratio

   Residential 0 units 0 0

   Commercial 77,000 34 0.4/1000

   Site Area 1.8 AC  

Prepared by: Hitchcock Design Group
Prepared for: City of Urbana

March 8, 2011

 Key
 Commercial

 Residential–Multi-family

 Parking

N

Scale: 1" = 80 feet

20' 40' 60'0 80'

BR
OA

DW
AY

 A
VE

RA
CE

 S
T

W WATER ST

34 spapppp ces

General Notes:
This concept extends Griggs Street 
through to Broadway Avenue.  This 
allows for additional street frontage for 
commercial businesses.  The stepped back 
height blends with the existing building 
on the northwest corner of Broadway and 
Water Streets.  Multi-family residential is 
also an option on floors 2-4.

Reconfigured Parking 
The existing parking lot 
will be reconfigured as 
a part of the Boneyard 
Creek improvements

Griggs Street Extension 
Extend Griggs Street 

to provide frontage for 

additional commercial 
businesses

23,000 SF 
-1st fl 

18,000 SF
2nd-4th fl

(4 story bldg)

Building Height
Height is stepped 

from 1 or 2 floors to 
4 so the building is 

complementary to the 
adjacent buildings



Timpone Site - Concept 2

Land Use Table
Square Feet

Parking 
Provided Ratio

   Apartments 38 units 57 reserved 1.5/1000

   Commercial 34,000 0 0/1000

   Public Parking (Garage) 268

   Site Area 1.8 AC  

Prepared by: Hitchcock Design Group
Prepared for: City of Urbana

March 8, 2011

 Key
 Commercial

 Residential–Multi-family

 Parking

N

Scale: 1" = 80 feet

20' 40' 60'0 80'

BR
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W WATER ST

115,1 500000 SSFSF 
-1s-1s-1st flt flfl 

18,18,500505005  SF
22-2nd flflfl

++++
19 apapaapartmrtmmmeents 

33/43/4 floflofloors =
3383 totttalalaal

(((4 stooryry ry bldblddg)g)g)

325 spspspsppspaces
(4 flooflofloofloflooo rs)

57 reseeeee erveeeee ed
for residsidsidsidsids ential

Reconfigured Parking 
The existing parking lot 
will be reconfigured as 

a part of the Boneyard 
Creek improvements

General Notes:
This concept provides a new public parking 
deck to add to the existing public parking 
supply in the downtown.  The commercial 
and residential development would utilize 
parking in the deck to fulfill their needs.  



Grumish Site - Concept 1

Land Use Table
Square Feet

Parking 
Provided Ratio

   Apartments 48 units 84 1.75 / unit

   Commercial 24,800 100 4/1000

   Site Area
2.3 AC 

(Grumish)
1.75 AC 

(Apartments) 

Prepared by: Hitchcock Design Group
Prepared for: City of Urbana

March 8, 2011

 Key
 Commercial

 Residential–Multi-family

 Parking

N

Scale: 1" = 80 feet

20' 40' 60'0 80'

VI
NE

 S
T

UNIVERSITY AVE
Bridge Boneyard Creek 

Construct a bridge to 
connect the parking 

areas and provide 
additional parking 

spaces

BR
OA

DW
AY

 A
VE

30 units
(3 floors)

84 spaces

7,200 SF

5,600 SF

12,000 SF

18 units
(3 floors)

Cross-access 

Provide secondary 
ingress/egress into 

parking area

34 spaces

48 spaces

18 spaces

Cross-access 

Connect to the existing 
driveway

General Notes:
This concept utilizes the Boneyard Creek 
improvements as an amenity for the 
commercial uses on the east side of the 
site and for potential apartments on the 
west side of the site to utilize the currently 
vacant land and remove unused buildings.

Boneyard Creek Path

Boneyard Creek



Grumish Site - Concept 2

Land Use Table
Square Feet

Parking 
Provided Ratio

   Residential 0 units 0 0/1000

   Commercial 23,400 83 3.6/1000

   Site Area 2.3 AC  

Prepared by: Hitchcock Design Group
Prepared for: City of Urbana

March 8, 2011

VI
NE

 S
T

UNIVERSITY AVE

BR
OA

DW
AY

 A
VE

8,400 SF

83 83 8383 83 spaspaspaspaspacesecescesces

15,000 SF

General Notes:
This concept creates drive-to commercial 
sites along University Ave and Vine St.

Culvert

 Key
 Commercial

 Residential–Multi-family

 Parking

N

Scale: 1" = 80 feet

20' 40' 60'0 80'

Boneyard Creek Path

Service access

Cross-access 
Connect to the existing 

driveway Boneyard Creek



Grumish Site - Concept 3

Land Use Table
Square Feet

Parking 
Provided Ratio

   Residential 0 units 0 0/1000

   Commercial 17,800 69 3.8/1000

   Site Area 2.3 AC  

Prepared by: Hitchcock Design Group
Prepared for: City of Urbana

March 8, 2011

VI
NE

 S
T

UNIVERSITY AVE

BR
OA

DW
AY

 A
VE

8,200 SF

43 spaces

6,000 SF

General Notes:
This concept creates drive-to commercial 
sites along University Ave and Vine St.

 Key
 Commercial

 Residential–Multi-family

 Parking

N

Scale: 1" = 80 feet

20' 40' 60'0 80'

Boneyard Creek Path

Service access

Cross-access 
Connect to the existing 

driveway

26 spaces

3,600 SF

Boneyard Creek



Goodyear Site - Concept 1

Land Use Table
Square Feet

Parking 
Provided Ratio

 Multi-family 10 units 20 2/unit

 Commercial 12,000 48 4/1000

 Site Area 1.75 AC  

Prepared by: Hitchcock Design Group
Prepared for: City of Urbana

March 8, 2011

 Key
 Commercial

 Residential–Multi-family

 Parking

N

Scale: 1" = 80 feet

20' 40' 60'0 80'

UR
BA

NA
 A

VE

ELM ST

VI
NE

 S
T

6,000 SF 24 spaces

GREEN ST

6,000 SF 24 spaces

5 units

5 units

General Notes:
This concept may require a wall between 
the uses to make up for the grade change 
west to east across the site.

Rear loaded units
Parking is placed in 

the back of the units to 

keep the facade of the 

buildings along Urbana 
Avenue focused on the 

entries to the buildingExisting Utilities
The parking lot 
is designed to 

accommodate the 
existing electrical 

utilities.



Goodyear Site - Concept 2

Land Use Table
Square Feet

Parking 
Provided Ratio

   Apartments

   Commercial 39,600 121 3/1000

   Site Area 1.75 AC  

Prepared by: Hitchcock Design Group
Prepared for: City of Urbana

March 8, 2011

 Key
 Commercial

 Residential–Multi-family

 Parking

N

Scale: 1" = 80 feet

20' 40' 60'0 80'

UR
BA

NA
 A

VE

ELM ST

VI
NE

 S
T

GREEN ST

121 spaces

6,600 SF / 
Floor = 

19,800 SF total

(3 floors)

6,600 SF / 
Floor = 

19,800 SF total

(3 floors)

General Notes:
This concept expands the parking area to 
Urbana Avenue to allow for taller buildings, 
adding additional commercial square 
footage.

Existing Utilities
The parking lot 

is designed to 
accommodate the 

existing electrical 
utilities.



Denny’s Site - Concept 1

Land Use Table
Square Feet

Parking 
Provided Ratio

   Apartments 33 units 50 1.5/unit

   Commercial 4750 (exist) 7 1.5/1000

   Public Parking (surface) 57

   Site Area 2.2 AC  

Prepared by: Hitchcock Design Group
Prepared for: City of Urbana

March 8, 2011

 Key
 Commercial

 Residential–Multi-family

 Parking

N

Scale: 1" = 80 feet

20' 40' 60'0 80'

RA
CE

 S
T

GRIGGS ST

W
OO

D 
ST

W WATER ST

50 spaces

57 spaces

11 Units / 
Floor = 
33 total

(3 floors)

Cross-access 

Connect to the existing 
public parking lot

General Notes:
This concept creates a public parking lot on 
the south side end of the site and connects 
with the public lot directly west of the site.  
The existing Cosmetology school could 
take advantage of the new public parking.  
The apartments have dedicated parking 
with cross access between lots.

Existing building to 

remain

7 spaces

Boneyard Creek Path



Denny’s Site - Concept 2

Land Use Table
Square Feet

Parking 
Provided Ratio

   Residential 0 units 0 0/1000

   Commercial 27,200 Adj. Public pkg 0/1000

   Public Parking 57

   Site Area 2.2 AC  

Prepared by: Hitchcock Design Group
Prepared for: City of Urbana

March 8, 2011

RA
CE

 S
T

GRIGGS ST

W
OO

D 
ST

W WATER ST

 Key
 Commercial

 Residential–Multi-family

 Parking

N

Scale: 1" = 80 feet

20' 40' 60'0 80'

27,200 SF

57 spaces

General Notes:
This concept relies on adjacent public 
parking to supplement the lack of on-site 
parking.  It also focuses attention on the 
Boneyard and provides opportunities 
for the businesses to create outdoor 
spaces that take advantage of the creek 
improvements.  Height and depth of the 
building can vary.

Boneyard Creek Path

Cross-access 

Connect to the existing 
public parking lot


